To develop and implement communication campaigns aimed at informing businesses about the possibilities of wartime public procurement and raising awareness of the transparent tenders` effect for Ukraine, the SOE Prozorro is asking USAID / UK aid TAPAS project to strengthen the communications capabilities of our organization.

We need a communications consultant who will support the development of communications campaigns, build effective cooperation with service providers for implementation, form partnerships with authorities, as well as public and private companies for wider coverage of our messages, and furthermore, systematically create content for our target audience.

Contract duration: 6 months

Candidate requirements:

· Higher Education;
· At least 3 years of experience in the field of communications;
· Experience in implementing complex communication campaigns;
· Excellent writing skills, and experience in writing texts for the media and running social networks;
· Experience in working with the public sector will be an advantage;
· The level of English is not lower than Upper-Intermediate;
· Excellent organizational and communication skills, creativity, negotiation skills, and proactivity;

Responsibilities:

· Participation in the development and implementation of communications campaigns to attract business to the Prozorro e-procurement system and increase awareness of the system’s benefits among Ukrainian citizens;
· Establishing partnerships (e.g. with Ministry of Economy of Ukraine, Diia.Business, Privatbank, Ukrposhta, etc.) to increase the reach of the communications campaigns;
· Interaction with service providers (e.g. communications and digital marketing agencies, media outlets etc.), setting tasks and monitoring their implementation, tracking results and KPI;
· Regular creation of content for businesses in Prozorro’s social networks, mailing lists and partner sites;
· Building cooperation with media for extensive promotion of the campaign;
· Organization of online events for suppliers of the Prozorro system;
· Preparation of reports on the achieved results.

KPIs:

· Development and implementation of the Prozorro communications campaigns in cooperation with service providers;
· Established support for the Prozorro information campaign from key authorities, building partnerships with other projects and organizations;
· Systematic generation of useful content for business in social networks, mailing lists, sites of Prozorro and our partners.
· Publications in national media with key messages of the communications campaign.

